




SUGGESTED ORDER
—54—

PERIGEE Trade Paperback Added to December 2014

978-0-399-17342-4 • $15.00/$17.00 Can.
Trade Paperback
208 pp./5 1/8” x 8”/Carton: 72
Meditation/Self-Help
Rights: W00
First Serial, UK, Translation: Perigee
Other: Barbara Lowenstein 

Lowenstein Associates 
121 West 27th Street, Suite 501 
New York, NY 10001

Publishing History: Perigee Trade Paperback 
978-0-399-52995-5 (7/04)

On sale December 2, 2014

8 MINUTE 
MEDITATION 
EXPANDED EDITION
Victor Davich

A new expanded edition of the 
bestselling beginner’s guide to 
cultivating mindfulness and  
better health.

The era of mindfulness is here. These days everyone is 
learning mindfulness, from publishing moguls like Rupert 
Murdoch to the Super Bowl champion Seattle Seahawks to 
entertainment stars like Goldie Hawn and Ellen Degeneres.

But mindful meditation is not just for celebrities, CEOs, and 
professional athletes. Mindful meditation is an incredible 
tool that anyone can master for a better life, in only eight 
minutes a day. This newly expanded edition of 8 Minute 
Meditation features the original, easy, and complete eight 
minute-a-day program with a new introduction that aligns 
the concepts of mindfulness and meditation more closely 
together. In just the amount of time between television 
commercials, readers can develop a powerful mindfulness 
practice that can last a lifetime.

“The most American form of meditation yet.”  —Time

“Indeed humorous, wise, effective, and  
resolutely nonsectarian.” —Library Journal

MARKETING

• Online advertising

SALES POINTS

• An expanded edition of the popular guide featuring a new 
Introduction by the author

• With simple, easy, and non-intimidating language, the book 
is perfect for beginners 

• There is increased interest in meditation and mindfulness, 
as evidenced by recent New York Times bestsellers such as 
Success Through Stillness and 10 Mindful Minutes

Victor Davich has practiced meditation and mindfulness for more 

than thirty years. He has also been an attorney, producer, and 

marketing executive for Fortune 500 advertising agencies and major 

motion picture studios. To date, his books have empowered more 

than 100,000 people to quiet their minds—and change their lives. 

Author website: 8minutes.org©
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PRENTICE HALL PRESS Trade Paperback January 2015

978-0-7352-0533-8 • $15.00/$17.00 Can.
Trade Paperback
176 pp./5 1/2” x 7 1/2”/Carton: 92
Business/Communication
Rights: W00
First Serial, UK, Translation, Audio:  

Prentice Hall Press
Other: Carol Mann 

Carol Mann Agency 
55 Fifth Avenue 
New York, NY 10003

Publishing History: Original
On sale January 6, 2015

WHAT MORE CAN  
I SAY?
Why Communication Fails and 
What to Do About It

Dianna Booher

An essential guidebook for honing 
business communication skills.

Communications expert Dianna Booher provides an 
essential nine-point checklist for success in the art of 
communication and persuasion—for building solid 
relationships, and for increasing credibility in the 
workplace. With lessons from politics, pop culture, 
business, family life, and current events, the book identifies 
common reasons that communicators fail to accomplish 
their goals, along with examples and analyses of messages 
that succeed and those that fail.

MARKETING

• Online and print features, reviews, and author interviews

• Tie-in with author speaking engagements

• Local Texas media and author appearances

SALES POINTS

• An inductee into the National Speakers Association’s 
Speakers Hall of Fame, Booher’s client list includes IBM, 
PepsiCo, Verizon, ExxonMobil, Merrill Lynch, and  
J.P. Morgan

• She has been interviewed in The Wall Street Journal, The 
New York Times, and USA Today, and has appeared on 
Good Morning America, National Public Radio, Fox, CNN, 
CNBC, Dun & Bradstreet, and Forbes.com

• Author’s monthly e-zine has an active subscriber base of 
20,000 and continues to grow

Dianna Booher is a consultant, speaker, and author. She works 

with individuals and organizations to increase their effectiveness 

in communication. She is the recipient of the American Library 

Association’s Best Nonfiction of the Year award and was named by 

Successful Meetings as a “Top Speaker for the 21st Century.” 
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PERIGEE Trade Paperback January 2015

978-0-399-16412-5 • $16.00/$18.00 Can.
Trade Paperback
288 pp./5 1/2” x 8 1/4”/Carton: 56
Popular Psychology
Rights: E30
First Serial, UK, Translation, Audio: Perigee
Other: Giles Anderson,  

The Giles Anderson Literary Agency 
88 Little Horse Lane 
Charlotte, VT 05445

Publishing History: Perigee Hardcover  
978-0-399-16411-8 (1/14)

Previous Book: Smart Thinking  
978-0-399-53775-2 (12/31/12)

On sale January 6, 2015

SMART CHANGE
Five Tools to Create New and 
Sustainable Habits in Yourself  
and Others

Art Markman, PhD

The five effective tools for 
transforming bad habits into positive 
behaviors—now in paperback.

Smart Change explores the science behind the mechanisms 
that form habits in individuals and groups—and offers 
solutions for changing bad habits, both at home and in 
the workplace. The book offers five essential tools to help 
individuals change their behavior and to influence the 
habits of the people around them.

“Art Markman’s smart, engaging quirky book will teach you 
to do more of the things that make you healthy, wealthy, and 
happy, and less of the things that don’t.”  

—Adam Alter, author of Drunk Tank Pink

“A smart book for all of us who have tried to change our 
behavior and failed.”  —Wendy Wood, PhD,  
        Provost Professor of Psychology and Business,  
          Vice Dean for Social Sciences,  
 University of Southern California

MARKETING

• National television appearances

• National and regional radio interviews

• Local Texas media

• Online and print features, reviews, and author interviews

• Social media promotion

SALES POINTS

• Author is a well-connected expert who has worked with 
Dr. Mehmet Oz and Dr. Phil McGraw, on whose show he 
launched Smart Thinking (1/13)

• Author regularly blogs for Psychology Today and the 
Huffington Post

• Markman has worked in both the academic and corporate 
sectors, and effectively communicates the theory and the 
practical application of his ideas

ALSO AVAILABLE

Smart Thinking 978-0-399-53775-2 @ $15.00/$16.00 Can.

Art Markman, PhD, author of Smart Thinking: The Essential Keys 

to Solve Problems, Innovate, and Get Things Done, and the eBook 

original Habits of Leadership, has been on the faculty at the 

University of Texas at Austin since 1998. ©
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PERIGEE Trade Paperback January 2015

978-0-399-17061-4 • $15.00/$17.00 Can.
Trade Paperback
208 pp./5 1/2” x 7 1/2”/Carton: 56
Self-Help
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Penny Nelson 

Manus & Associates Literary Agency 
425 Sherman Avenue, Suite 200 
Palo Alto, CA 94306

Publishing History: Original
Previous Book: The Introvert’s Way  

978-0-399-53769-1 (12/12)
On sale January 6, 2015

INTROVERTS IN LOVE
The Quiet Way to Happily  
Ever After

Sophia Dembling

From the author of The Introvert’s 
Way, a friendly and accessible guide 
to dating and relationships  
for introverts.

Featuring the same warm, insider voice as The Introvert’s 
Way, Sophia Dembling’s guide to romance takes readers 
through the frequently outgoing world of dating, courting, 
and relationships, helping them navigate issues that are 
particular to introverts, from making conversation at parties 
to the challenges of dating an extrovert.

Praise for The Introvert’s Way:

“Thought-provoking...Dembling’s account is refreshingly 
candid and straightforward.”  —Publishers Weekly

“An introvert myself, I have never read a book that I have so 
truly felt myself in.” —PsychCentral.com

MARKETING

• National television and radio interviews

• Regional radio interviews

• Early buzz-building campaign

• Print features, reviews, and author interviews

• Online advertising and publicity

• Social media campaign

SALES POINTS

• The first book to specifically focus on the challenges 
introverts face in the arena of dating and courtship

• Fueled by the resurgence of public interest in the topic  
of introversion

• Dembling writes a popular blog, The Introvert’s Corner, for 
Psychology Today

ALSO AVAILABLE

The Introvert’s Way 978-0-399-53769-1  
@ $14.00/$15.00 Can.

Sophia Dembling is the author of The Introvert’s Way and is a 

prolific blogger at Psychology Today (The Introvert’s Corner) and 

PsychCentral.com (Real World Research), among others. She has 

won two Lowell Thomas gold medals for her travel writing. She lives 

in Dallas, Texas. Author websites: sophiadembling.com;  

twitter.com/SophiaDembling©
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PRENTICE HALL PRESS Trade Paperback January 2015

978-0-7352-0541-3 • $15.95/$17.95 Can.
Trade Paperback
176 pp./5 1/2” x 8 1/4”/Carton: 92
Business/Self-Help
Rights: W00
First Serial, UK, Translation, Audio:  

Prentice Hall Press
Other: Author c/o Prentice Hall Press
Publishing History: Prentice Hall Press 

Hardcover 978-0-7352-0536-9 (1/14)
On sale January 6, 2015

BRAND AID 
Taking Control of Your 
Reputation—Before Everyone  
Else Does

Larry G. Linne
and Patrick Sitkins

Now in paperback: Hands-on 
strategies for creating and protecting 
your personal brand (yes, everyone  
has one!).

Think branding is just for large corporations, marketing 
directors, and cows? Think again. Each one of us has a 
brand—a personal brand, how others see us—which 
is shaped by what we do, say, and write, and how we 
otherwise present ourselves to others.

Using compelling examples from corporations, professional 
sports, and other successful organizations and individuals, 
this straightforward guide presents essential advice for 
anyone who wants to succeed in today’s competitive and 
interconnected world.

“This well-written, straightforward, informative book 
demystifies the dark arts of branding and lays them bare for 
the everyman.”  

—Steve Farnsworth, Executive Director,  
 Silicon Valley Brand Forum

“A great practical guide to achieving your personal  
best today.”  —Erik Qualman,  
 bestselling author of Socialnomics and Digital Leader

MARKETING

• Online and print features, reviews, and author interviews

•  Tie-in with authors’ speaking engagements

• Online advertising

SALES POINTS

• Two top branding professionals offer advice for businesses 
and individuals at any point in their careers

• Examples include Red Bull, NFL teams, and more

• Covers best practices for LinkedIn, Facebook, search-engine 
optimization, and other key skills

Larry G. Linne is the CEO/president of Sitkins International and 

Intellectual Innovations. 

Patrick Sitkins is a partner and managing director at SiliconCloud, 

which is a leading global digital marketing firm. Author websites: 

sitkins.com; brandaidbook.com
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PERIGEE Trade Paperback January 2015

978-0-399-16988-5 • $16.00/$18.00 Can.
272 pp./5 1/2” x 8 1/4”/Carton: 60
Parenting/Family
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Andrea Barzvi 

Empire Literary, LLC 
50 Davis Lane 
Roslyn, NY 11576

Publishing History: Original
On sale January 6, 2015

SECRETS OF THE 
NANNY WHISPERER 
A Practical Guide For Finding and 
Achieving The Gold Standard of 
Care For Your Child

Tammy Gold, LCSW,  
MSW, CEC

A top expert reveals the most 
common mistakes parents make 
with their nannies—and how to 
avoid them.

While there are hundreds of books that tell parents how to 
puree their own baby food or sleep train a toddler, there are 
almost no resources for handling one of the most important 
aspects of a child’s daily world: childcare. Studies show that 
a child’s caregiver will have a direct impact on their social, 
emotional, and intellectual development—making strong 
childcare a crucial part of their early life. In this insightful 
and practical guide, parenting coach and psychotherapist 
Tammy Gold shows parents how to assess their family’s 
needs, screen and select the strongest nanny or other type 
of caregiver, and, most important, identify, evaluate, and 
resolve any issues that arise in a productive, positive way, 
preventing little misunderstandings from festering into  
big problems.

MARKETING

• National television interviews

• Radio interviews

• New York media and in-store appearances

• Print features and reviews

• Mommy blog tour

• Online advertising

• Social media promotion

SALES POINTS

• Author is the founder and president of Gold Parenting 
Coaching LLC, a leader in the field of parenting guidance

• Timely, relevant advice that addresses the challenges today’s 
parents face

• Covers nannies as well as daycare, au pairs, and other 
childcare arrangements

Tammy Gold, LCSW, MSW, CEC, is the founder and president of 

Gold Parent Coaching, LLC, which specializes in nanny-family 

matching, training, and mediation. She has appeared in the New 

York Times, The Wall Street Journal, and People, as well as on Good 

Morning America and other national television shows.  

Author websites: TammyGold.com; facebook.com/TammyGold;  

twitter.com/TammyGoldCoach ©
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PERIGEE Trade Paperback February 2015

978-0-399-17246-5 • $14.95/$16.95 Can.
Trade Paperback
256 pp./4 1/2” x 8”/Carton: 56
Parenting/Health
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Holly Schmidt Publishing, Inc. 

100 Cummings Center, Suite 123A 
Beverly, MA 01915

Publishing History: Original
On sale February 3, 2015

FIRST BITES
Superfoods for Babies and Toddlers

Dana Angelo White,  
MS, RD, ATC

An essential cheat sheet to 
introducing 50 superfoods into 
baby and toddler diets—and raising 
lifelong healthy eaters.

With this easy-to-follow reference, parents can whip up 
tasty and nutritious meals for their babies and toddlers 
in no time. First Bites gives parents the tools they need to 
foster healthy eating habits and create a diet based on fresh, 
minimally processed superfoods—guiding youngsters to 
become strong and healthy eaters for a lifetime.

MARKETING

• National television interviews

• Health/fitness and parenting radio interviews

• Print features and reviews

• Mommy blog tour

• Online advertising

SALES POINTS

• Includes recipes and advice conveniently organized for 
children ages six months to three years

• This handy format makes the book highly accessible for  
busy parents

• Features fruits and vegetables as well as healthy spins on kid 
favorites, such as pizza and chicken fingers

Dana Angelo White, MS, RD, ATC, is a registered dietitian, certified 

athletic trainer, nutrition and fitness consultant, and mother to 

a two-year-old and a four-year-old. She specializes in culinary 

nutrition for children and adults, recipe development, and sports 

nutrition. Author websites: danawhitenutrition.com;  

twitter.com/DWNutritionCo
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PERIGEE Trade Paperback February 2015

978-0-399-17328-8 • $15.00/$17.00 Can.
Trade Paperback
320 pp./5 1/2” x 7 1/2”/Carton: 52
Travel
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Levine Greenberg Literary Agency 

307 Seventh Avenue, Suite 2407 
New York, NY 10001

Publishing History: Perigee Trade Paperback 
978-0-399-15967-1 (2/13)

On sale February 3, 2015

HOW TO TRAVEL THE 
WORLD ON $50 A  
DAY (REVISED)
Travel Cheaper, Longer, Smarter

Matt Kepnes

The “bible for budget travelers” (BBC 
Travel)—revised with more great 
travel tips and destinations.

With the previous edition of this book and his enormously 
popular blog, Matt Kepnes (aka Nomadic Matt) has shown 
readers that traveling doesn’t have to be expensive. His tips, 
tricks, and secrets to comfortable budget travel are based on 
his experience touring the world without giving up comfort 
or breaking the bank. This updated and revised edition 
includes all-new destinations and offers advice ranging 
from travel hacking and accommodations to smart banking, 
transportation, and eating cheap (and even free).

“Whether you’re a savvy backpacker or just dreaming of 
getting a passport and going overseas, Matt’s collection of 
easy-to-employ money-saving strategies will open your eyes 
to the near-infinite ways of seeing the world without busting 
your budget.”  —Matt Gross,  
 former New York Times Frugal Traveler

“If you’ve longed to travel the world but figured it was 
just an unattainable pipe-dream, take the pipe out of your 
mouth and read this book.”  —Marilyn Terrell,  
 National Geographic Traveler

MARKETING

• Blog tour

• Travel radio interviews

• Print features and reviews

• Online reviews and author interviews

• Online advertising

SALES POINTS

• Features advice on visiting a wider variety of locations, 
including many Asian destinations

• Includes new information on budgeting, banking, packing, 
and regional tips

• Matt’s blog and travel advice has been featured on the 
Huffington Post, Lifehacker, CNN, and BBC, and in National 
Geographic, The New York Times, Lonely Planet, and The 
Guardian

Matt Kepnes is a native of Boston but calls the world home now. 

After a trip to Thailand in 2005 inspired him to travel more, he quit 

his job and set off around the world. Years later, he is still exploring 

new lands and helping others do the same. Author websites: 

NomadicMatt.com; twitter.com/NomadicMatt©
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PERIGEE Trade Paperback March 2015

978-0-399-16925-0 • $16.00/$18.00 Can.
Trade Paperback
256 pp./5 1/2” x 8 1/4”/Carton: 64
Self-Help
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Giles Anderson 

The Giles Anderson Literary Agency 
88 Little Horse Lane 
Charlotte, VT 05445

Publishing History: Original
On sale March 3, 2015

THE ANXIETY TOOLKIT
Strategies for Fine-Tuning Your 
Mind and Moving Past Your  
Stuck Points

Alice Boyes, PhD

Tools to help people manage their 
anxiety across a broad range of 
challenging situations.

Drawing from her extensive clinical experience in 
Cognitive-Behavioral psychology, Alice Boyes provides the 
information anxious people seek but can’t find. Addressing 
the core problems—inhibition, biased thinking, self-
criticism, and avoidance coping—The Anxiety Toolkit 
provides sufferers with a ready set of easy-to-implement and 
actionable strategies to reclaim their sense of calm  
and purpose.

MARKETING

• National television appearances

• National and regional radio interviews

• Print features, reviews, and author interviews

• Online advertising and publicity

SALES POINTS

• A practical and relatable guide to coping with anxiety from 
a renowned expert in Cognitive-Behavioral psychology

• Anxiety disorders affect forty million Americans over the age 
of eighteen, and lower level anxiety affects a far  
greater number

• Includes strategies for overcoming anxiety in personal and 
professional life

Alice Boyes, PhD, blogs for Psychology Today and is the Emotions 

Expert for Women’s Health Australia. Her writing has been featured 

on Lifehacker and her research about relationships was published in 

the world’s premier social psychology journal, Journal of Personality 

and Social Psychology. Author websites:  

aliceboyes.com; twitter.com/DrAliceBoyes
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PERIGEE Trade Paperback March 2015

978-0-399-17059-1• $16.00/$18.00 Can.
Trade Paperback
208 pp./7 3/8” x 9 1/8”/Carton: 34
Arts/Crafts
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Leafcutter Designs 

1528 Sixth Street 
Berkeley, CA 94710

Publishing History: Original
On sale March 3, 2015

ALL LOVELY THINGS
A Field Journal for the Objects 
That De�ne Us

Lea Redmond

A beautiful, interactive book for 
chronicling the objects that carry our 
life stories.

Whether it’s a favorite childhood toy, a piece of clothing 
worn on a first date, a cooking utensil, a favorite pet, or 
a trusty tool, the objects that we collect and the things 
we cherish are not mere possessions, but fascinating 
companions that tell the true story of our lives.

Through simple, illustrated prompts, All Lovely Things asks 
readers to sketch, collage, and write about themselves—
and the people they know, admire, or imagine—to create 
“portraits” that reveal a unique sense of themselves  
or others.

In each reader’s hands, All Lovely Things becomes an 
engaging celebration of how we collect the things in our 
worlds and how in turn, they make us.

MARKETING

• Online coverage on crafting and creativity sites

• Print features and reviews

• Online advertising

• Social media promotion

SALES POINTS

• The interactive format is perfect for drawing, collaging,  
or writing

• Sample entries are provided throughout for visual interest 
and inspiration

• A perfect choice for fans of Keri Smith, Maira Kalman, Peter 
Sís, and the Listography series

Lea Redmond is a collector of curious objects and a maker 

of unusual experiences. She is infinitely intrigued by the way 

experiences can slip from the ordinary to the extraordinary and 

she endeavors to design things that hold possiblity. Leafcutter 

Designs, her creative studio in Berkeley, California, seeks to 

create a more playful, peaceful world by offering curious goods, 

surprising services, and participatory projects. Author websites: 

leafcutterdesigns.com; twitter.com/leafcutterant;  

pinterest.com/leafcutter©
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PERIGEE Trade Paperback March 2015

978-0-399-17244-1 • $16.95/$18.95 Can.
Trade Paperback
288 pp./5 1/2” x 8 1/4”/Carton: 56
Parenting/Special Needs
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: Carol Mann 

Carol Mann Agency 
55 Fifth Avenue 
New York, NY 10003

Publishing History: Perigee Trade Paperback 
978-0-399-53560-4 (1/10)

Previous Book: Autism  
978-0-399-15954-1 (12/13)

On sale March 3, 2015

DISCONNECTED KIDS
The Groundbreaking Brain Balance 
Program for Children with Autism, 
ADHD, Dyslexia, and Other 
Neurological Disorders

Dr. Robert Melillo

A revised and updated edition of the 
bestselling guide to treating special-
needs children.

Created by Dr. Robert Melillo, this proven, drug-free 
program aims to correct the cause—not just the symptoms—
of autism spectrum disorders, ADHD, dyslexia, obsessive 
compulsive disorder, and related conditions. After twenty 
years of research, Dr. Melillo brings a fundamentally 
new understanding to the cause of these conditions: a 
disconnection between the left and right sides of the 
child’s developing brain. Updated with new findings in Dr. 
Melillo’s research, this invaluable book shows parents how 
to use the  program at home, featuring:

• Fully customizable exercises that target physical, sensory, 
and academic performance

• A behavior modification plan

• Advice for identifying food sensitivities that play a  
hidden role

• A follow-up program to ensure lasting results

MARKETING

• Print features and reviews

• Outreach to autism organizations, sites, and newsletters

• Online media

SALES POINTS

• A revised edition of the bestselling guide, which has sold 
more than 90,000 copies

• Covers a broad range of conditions: autism, Asperger’s, 
ADHD, dyslexia, obsessive compulsive disorder, Tourette’s 
syndrome, and others

• Dr. Melillo is an internationally known expert in the field of 
childhood neurological disorders

ALSO AVAILABLE

Autism 978-0-399-15954-1 @ $17.00/$18.00 Can.

Reconnected Kids 978-0-399-53648-9 @ $15.95/$20.00 Can.

Dr. Robert Melillo is an internationally known chiropractic 

neurologist, professor, researcher, and expert in childhood 

neurological disorders. Since 1994, his Brain Balance Program™ 

has helped thousands of children. He lives on Long Island.  

Author website: BrainBalanceCenters.org©
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PERIGEE Trade Paperback April 2015

978-0-399-17176-5 • $16.00/$18.00 Can.
Trade Paperback
256 pp./5 1/2” x 8 1/4”/Carton: 64
Parenting/Special Needs
Rights: W00
First Serial, UK, Translation, Audio: Perigee
Other: The Stephanie Tade Agency LLC 

P.O. Box 235 
Durham, PA 18039

Publishing History: Original
On sale April 7, 2015

NOT WHAT I 
EXPECTED
Parenting a Special-Needs Child—
From Diagnosis to Acceptance  
and Beyond

Rita Eichenstein, PhD

Strategies to help navigate the 
emotional challenges of parenting a 
special-needs child.

As diagnoses for autism, learning disabilities, ADHD, and 
other developmental differences rise, parents face a maze of 
medical, psychological, and educational choices, as well as 
emotional stress. With compassionate, practical solutions, 
psychologist Dr. Rita Eichenstein walks readers through the 
five stages of acceptance. She helps readers understand 
their own emotional experience, nurture themselves as 
well as their kids, identify and address relationship wounds 
including marital tensions and struggles with both special-
needs and neurotypical children, and embrace their child 
with acceptance, compassion, and joy.

MARKETING

• Parenting radio interviews

• Print features and reviews

• Outreach to adoption and autism organizations, sites,  
and newsletters

• Online media

SALES POINTS

• One of the only books to address the needs of the most 
important caretaker of any special-needs child—the parent

• The author is a veteran psychologist with more than twenty 
years of experience working with special-needs children and 
their parents

Rita Eichenstein, PhD, is a licensed psychologist with post-doctoral 

training in pediatric neuropsychology and special education. She 

specializes in pediatric neuropsychological assessments and parent 

training skills, and maintains a private practice at Cedars-Sinai 

Medical Towers in Los Angeles.©
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“It’s six o’clock, you’re hungry, your clothes are too tight, and you’re stuck in traffic. The 
last thing you want to do is pay attention to a traffic cop telling you when to go, when 
to stop, and where to turn. Unless of course that traffic cop is Mentoria Hutchinson (aka 
Hutch). To get the drivers’ attention, Hutch—a 62-year-old New Yorker—turns the Upper 
East Side into her personal stage and literally dances in the streets. She slides, she spins, 
she points her white-gloved hands disco style, and the crowd goes wild. Drivers grin, 
wave, and honk their horns in delight. In an interview with The New York Times, Hutch 
said: ‘When you get people’s attention, you can basically get them to do anything.’

And Hutch is right. [T]he ability to get and keep attention is a source of power in our new 
world. For Hutch, all the attention has led to fan mail, YouTube videos, happy drivers, 
and—most importantly—a safer job (when people pay attention to traffic enforcers, they 
don’t drive into them). But there’s a lot more you can do when you’ve captured attention, 
from earning money to winning hearts. Not long ago, only advertising agencies and 
news reporters obsessed over attention, but today, attention wielding is becoming a 
fundamental life skill for all of us.”

MARKETING

• National television and radio interviews

• Print features and reviews

• Authors to hold surprise events for media

• Blog tour

• National radio satellite tour

• Tie-in with authors’ speaking engagements  
and workshops

• Social media promotion

• National print and online advertising

SALES POINTS

• An intriguing look at a previously unexplored 
topic, showing how to deal with the unexpected 
and use it for positive change and growth

• Luna is the founder and CEO of Surprise 
Industries, the world’s first company 
specializing in surprise; her TED talk has been 
viewed more than 1.3 million times

• Renninger is the founder and Director of 
LifeLabs New York, a training center for 
individuals and innovative companies, such as 
Whole Foods, Victoria’s Secret, and Google

• Corresponds to LifeLab’s and Surprisology’s 
speaking events, public and corporate 
workshops, and team building events
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PERIGEE Trade Paperback April 2015

978-0-399-17179-6 • $15.00/$17.00 Can.
Trade Paperback
288 pp./5 1/2” x 7 1/2”/Carton: 56
Creativity
Rights: W00
First Serial, UK, Audio: Perigee
Other: Mollie Glick 

Foundry Literary + Media LLC 
33 West 17th Street, PH 
New York, NY 10011

Publishing History: Original
On sale April 7, 2015

D.I.Y. MAGIC
A Strange & Whimsical Guide  
to Creativity

Anthony Alvarado

A series of reality hacks that will 
help artists, writers, and any creative 
types find new sources of inspiration.

This is a book of magic.

This is a book of mind hacks.

This is a cookbook for creativity.

In D.I.Y. Magic, Anthony Alvarado provides readers with 
a collection of surprising and often counterintuitive 
techniques for accessing deeper levels of creative thought—
for hacking into their subconscious. From Salvador Dali’s 
spoon technique and ornithomancy (divination by crows), 
to bibliomancy and using (legal) stimulants, the exercises 
in this book will help anyone chasing their muse—from 
artists and musicians, to writers and more—as they tug at 
the strings of everyday reality and tap into the magic of their 
own minds.

MARKETING

• Online and print features, reviews, and author interviews

• Social media promotion

• West Coast media and in-store author appearances

• Online advertising

SALES POINTS

• A weird and wonderful look at different types of perception 
hacks—all 100% legal and 100% trippy

• Perfect for anyone seeking to access their subconscious or to 
trick the brain into letting go for better creative results

• Includes more than fifty black-and-white illustrations from a 
wide spectrum of graphic artists

Anthony Alvarado has been a forest fire fighter, a high school 

science teacher, a library delivery truck driver, a telephone psychic, 

and a mental health counselor. He lives with a cat, a dog, and a girl 

in Portland, Oregon. When he is not doing magical experiments 

he spends his time writing and trying not to drink too much coffee.

Author websites: anthonyalvaradoanthonyalvarado.wordpress.com; 

twitter.com/anth_alvarado©
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