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978-0-399-53665-6 • $14.95/$18.50 Can.
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Trade Paperback
288 pp./5 1/2” x 8 1/4”
Carton: 52
Psychology

Rights: W00
Publishing History: Original
EAN: 9780399536656 51495
On sale May 3, 2011

Matt Paxton has been a featured 
cleaner/organizer on every season 
of A&E’s Hoarders.Paxton’s 
award-winning company, Clutter 
Cleaners, works with clients all over 
the U.S. Phaedra Hise is an award-
winning freelance journalist whose 
work has appeared in the Wall Street 
Journal, Salon, Forbes, and Ladies 
Home Journal. Author website: 
cluttercleaners.com

Th e extreme cleaning specialist on A&E’s hit 
TV show reveals the sometimes unsettling, 
always fascinating behind-the-scenes stories 
of compulsive hoarders. In this compellingly 
readable book, Paxton not only addresses the 
physical challenges of working the front lines of 
hoarding, but also the emotional and social issues 
surrounding this unique pathology.
Illuminated with the stories of real clients with 
whom Paxton has worked, he tells readers how 
to speak hoarders’ language, how to reach out to 
them with compassion and concern, and most 
important, how to see them through every step of 
the clean up and recovery process.
 MARKETING
• Cross-promotion with A&E
• East Coast media and in-store 

author appearances
• National television and radio interviews
• Print features and reviews
• Online reviews and author interviews
• 6-copy counter unit with special header 

978-0-399-53680-9 @ $89.70/$111.00 Can. 6” w x 
8 1/4” h x 7” d

 SALES POINTS
• Paxton is the most popular host/expert on 

Hoarders
• Now in its third season, Hoarders attracts 3 

million viewers per episode
• Includes behind-the-scenes examples of extreme 

cases plus practical advice for confronting the 
physical and psychological issues related to 
hoarding

• The book will be endorsed and promoted by 
A&E on the Hoarders website

• According to a Johns Hopkins University 
study, an estimated 15 million Americans are 
compulsive hoarders

• Includes black and white photographs 
throughout

Th e fi rst book from one of the leading experts of A&E’s widely acclaimed 
series, Hoarders.

The Secret Lives of Hoarders
True Stories of Tackling Extreme Clutter
Matt Paxton 
with Phaedra Hise

PERIGEE TRADE PAPERBACK • MAY 2011



I can smell the house as I pull into the 
cluttered driveway. The yard stinks of dog 
waste, urine and rotting food, and I wade 
through muck and around bags of trash and 
collapsed pieces of furniture to get to the 
back door. It’s cracked open, which I’ve seen 
before. That way all the cats can slink in and 
out when they want. 
     Inside, the kitchen reeks. By now I’m used 
to this—the sink full of greasy brown water, 
the pots and plates of rotting food cluttering 
the countertop, even the clotted spiral of 
flypaper, with flies stuck to it three deep and 
more live ones circling. The light is dingy, 
and I can’t even see what I’m stepping on, 
but it’s crunchy. In the corners are cobwebs 
dripping with dead cockroaches.

Before:

After:

From The Secret Lives of Hoarders:

     All of the televisions are on, 
of course, because that’s an easy 
escape from the ugly surroundings. 
In the living room, Grandma fills 
up the recliner where she eats and 
sleeps. I say hi and we chat for a 
minute about who lives there, 
and whether or not she wants 
the house cleaned up. She does, 
and she points me upstairs, where 
she says the real mess is. I’m here 
today with a representative from 
Child Protective Services, to help 
evaluate whether or not the house 
can be salvaged, and if the three 
grandchildren should be removed 
from the home.  

Photos courtesy of Matt Paxton



April is National Autism Awareness Month
Perigee’s special-needs library is here to assist and empower 
parents, caregivers, and people on the Autism spectrum.

978-0-399-53047-0 
$15.95/$17.50 Can.

978-0-399-53461-4 
$14.95/$16.50 Can.

978-0-399-53236-8 
$15.95/$21.00 Can.

978-0-399-53394-5 
$14.95/$14.95 Can.

978-0-399-53165-1 
$15.95/$17.50 Can.

978-0-399-53271-9 
$15.95/$17.50 Can.

978-0-399-53397-6 
$14.95/$14.95 Can.

978-0-399-53583-3 
$15.95/$20.00 Can.

978-0-399-53560-4 
$15.95/$20.00 Can.

978-0-399-53572-7 
$14.00/$17.50 Can.

978-0-399-53622-9 
$15.95/$20.00 Can.

978-0-399-53488-1 
$15.95/$17.50 Can.

*Catalogued with Winter 2011

*978-0-399-53648-9 
$15.95/$20.00 Can.
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Hardcover
304 pp./5 1/2” x 8 1/4”
Carton: 40
Parenting/Special Needs
Rights: W00

Publishing History: Original
EAN: 9780399536649 52495
On sale May 3, 2011

From the author of Running on Ritalin comes an 
in-depth look at the long-term outcomes for a 
generation of kids treated with Ritalin. Diller revisits 
the important questions that led him to write his 
bestselling book—which are now even more relevant:
• When is ADHD a legitimate diagnosis and when is 
it an oversimplifi ed, harmful label?
• Does Ritalin lead to any good or bad 
long-term eff ects?
• Has psychiatry been too quick to medicate—or 
over-medicate—kids?
To answer these questions, Dr. Diller reconnects with 
children, featured in Running on Ritalin, thirteen 
years later who are now in their twenties and thirties.  
Together they recount their memories and present 
lives, providing revealing insights into one of the 
most controversial treatment methods of our time. 
Praise for Running on Ritalin:
“If you want informed, compassionate understanding 
of ADD in America, read Running on Ritalin.”   
 —Washington Post

“Running on Ritalin is the book most people are 
talking about these days.”  —Time

“Balanced and thoughtful, yet sounds a powerful 
alarm.”   —Kirkus Reviews

 MARKETING
• Bay Area media
• National television and radio interviews
• Parenting radio interview campaign
• Print features and reviews
• Online publicity

 SALES POINTS
• The author has terri� c media experience  
• Some patients have agreed to participate in 

publicity efforts for the book
• Will appeal to parents of children with ADHD, 

former child patients who took Ritalin, and 
pediatric and mental health professionals

• The forthcoming publication of the DSM V in 
January 2011 will raise awareness of the subject

• Also available as an e-book

A top doctor revisits his former 
patients—and shares his controversial 
insights about medicating kids.

Remembering Ritalin
A Doctor and Generation Rx Refl ect on Life 
and Psychiatric Drugs
Lawrence H. Diller, M.D.

PERIGEE HARDCOVER • MAY 2011

978-0-399-53664-9 • $24.95/$31.00 Can.

Lawrence H. Diller, M.D., is a behavioral/developmental 
pediatrician and family therapist with over thirty years 
of experience. He is on the faculty of the University of 
California, San Francisco. He and his wife have raised two 
sons. He lives in Piedmont, CA.
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Trade Paperback
288 pp./5 1/2” x 8 1/4”
Carton: 40
Business/Communication
Rights: W00

Publishing History: Prentice Hall Press 
Hardcover 978-0-7352-0475-1 (5/10)
EAN: 9780735204560 51600
On sale May 3, 2011

Th is is an essential guide for salespeople, corporate 
communicators, managers, marketers and advocates 
who must communicate with their audience honestly 
and authentically. It provides step-by-step advice on:
• Words to use, words to lose, and structuring 
messages
• Th e mechanics and mindset of communicating 
with trust to build credibility
• How to put benefi ts before features, context before 
specifi cs, engagement before discussion, and others’ 
interest before one’s own
“Anyone who cares about their employees, their 
customers, or their reputation has to read this book.”  
 —Dr. Frank Luntz, author of Words that Work and  
 What Americans Really Want...Really

“Maslansky has written the ultimate guide to 
winning trust in a world that has lost it. He writes 
with wit, wisdom, and a commendable absence of 
jargon.”  —Lord Gould, former polling and strategy  
 advisor to Prime Minister Tony Blair

 MARKETING
• Radio interviews
• Online reviews and author interviews
• “New in Paperback” mentions

 SALES POINTS
• The � rst book designed for selling in a new 

economic and social environment
• Includes case studies from personal � nance, 

consumer products, and public utilities
• Includes 40 banned phrases to drop from 

persuasive vocabulary
• This book springs from the authors’ New Word 

Order program, which has been used successfully by 
many � nancial institutions

• Also available as an e-book

Now in paperback: the essential 
guide to communicating in the 
“Age of Mistrust.”

The Language of Trust
Selling Ideas in a World of Skeptics
Michael Maslansky with 
Scott West, Gary DeMoss, and 
David Saylor

PRENTICE HALL PRESS TRADE PAPERBACK • MAY 2011

978-0-7352-0456-0 • $16.00/$20.00 Can.

Michael Maslansky is President and CEO of Luntz, 
Maslansky Strategic Research and a leading 
communications and research strategist. Scott West is 
Managing Director of Marketing Programs for Van 
Kampen Investments. Gary DeMoss is Managing 
Director of Van Kampen Consulting. David Saylor is 
Executive Director at Van Kampen Investments.
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Trade Paperback
368 pp./5 1/2” x 6”
Carton: 24
Trivia/Reference

Rights: W00
Publishing History: Original
EAN: 9780399536663 51500
On sale May 3, 2011

Learn Something Every Day entertains and informs 
readers with illustrations representing an array of 
fun-fi lled facts.

 MARKETING
• Print features and reviews
• Online publicity
• 6-copy solid counter unit with special header 

978-0-399-53681-6 @ $90.00/$111.00 Can. 
7” w x 6” h x 6” d

 SALES POINTS
• The novelty of the Useless Information books, in a 

charmingly illustrated package
• The whimsical approach and four-color package 

make this a unique volume of trivia
• Since its creation in 2009, the accompanying 

website has been visited by more than one million 
users, and reaches more than 250,000 return 
readers each month

• Also available as an e-book

365 days, 365 quirky, brightly 
illustrated, and entertaining facts.

Learn Something Every Day
Young

PERIGEE TRADE PAPERBACK • MAY 2011

978-0-399-53666-3 • $15.00/$18.50 Can.

Young is Peter Jarvis and Gethin Vaughan. Previous to setting 
up the design studio We Are Young, they each worked at various 
design/advertising studios, producing work for EMI, Tate, and 
the BBC. Author website: learnsomethingeveryday.co.uk



&
use•less 
–adjective
of no use; not serving the purpose or any purpose; unavailing or futile.

use•less in•for•ma•tion 
–noun
fascinating, amusing, and delightfully pointless facts.

&&&&&&&&978-0-399-53652-6
$12.95/$16.00 Can.

978-0-399-53587-1
$12.95/$16.00 Can.

978-0-399-53536-9
$12.95/$16.00 Can.

978-0-399-53502-4
$12.95/$16.00 Can.

978-0-399-53468-3
$12.95/$14.50 Can.

978-0-399-53428-7
$12.95/$15.50 Can.

978-0-399-53350-1
$12.95/$16.00 Can.

978-0-399-53269-6
$12.95/$17.00 Can.

For more useless information, consult the bestselling series from Perigee.
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Trade Paperback
256 pp./4 1/2” x 8”
Carton: 44
Humor/Popular Reference
Rights: W00
Publishing History: Original

Previous Book: The Perfectly Useless 
Book of Useless Information 
978-0-399-53587-1 (5/10)
EAN: 9780399536687 51295
On sale May 3, 2011

Why is the sky blue? Why are diamonds measured in 
carats? Why do people love useless information?
Here is the most fascinatingly trivial, eminently 
unserviceable collection of factoids yet compiled to 
satisfy idle curiosities. For instance:
• Poland sells a drink called Fart Juice (“fart” is Polish 
for “luck”)
• Th e average American worker looks at 2,000 web 
pages a month while on the job, while wasting about 
two hours a day
• By law in Norway, 40 percent of a corporation’s 
board of directors must be women
• ATMs in Vatican City are in Latin
• Due to continental drift, North America and 
Europe move one inch farther from each other 
each year
• President James K. Polk once tried to buy Cuba 
from Spain

 MARKETING
• Print features and reviews
• Online publicity
• 6-copy solid counter unit with special header 

978-0-399-53682-3 @ $77.70/$96.00 Can. 
6” w x 8 1/4” h x 7” d

• 24-copy mixed ¥ oor display with special riser 
(includes 6 of The Indispensable Book of Useless 
Information and 3 each of The Perfectly Useless 
Book of Useless Information, The Essential Book of 
Useless Information, The World’s Greatest Book of 
Useless Information, The Amazing Book of Useless 
Information, The Best Book of Useless Information 
Ever, and The Book of Useless Information) 
978-0-399-53683-0 @ $310.80/$381.00 Can. 
13” w x 44” h x 12” d

 SALES POINTS
• The Perigee edition of The Book of Useless 

Information was a #1 New York Times bestseller
• This series has more than 800,000 copies in print
• Also available as an e-book

A new, vitally pointless entry in the 
#1 New York Times bestselling series.

The Indispensable Book of 
Useless Information
Just When You Th ought It Couldn’t Get Any 
More Useless—It Does
Don Voorhees

PERIGEE TRADE PAPERBACK • MAY 2011

978-0-399-53668-7 • $12.95/$16.00 Can.

Don Voorhees, a native of Morris County, NJ, has been 
an infomaniac from a young age. He has held various 
research and regulatory positions in the fi eld of plant 
pathology. He is the author of Th e Perfectly Useless Book of 
Useless Information, Th e Essential Book of Useless 
Information, and Disgusting Th ings: A Miscellany.



2011 marks the centennial anniversary of 
WILLIAM GOLDING’S birth

Labeled a parable, 
an allegory, a myth, a 
morality tale, a parody, 
a political treatise, 
even a vision of the 
apocalypse, William 
Golding’s compelling 
story about a group 
of ordinary boys 
marooned on a coral 
island has become a 
modern classic.

Also available: The Casebook Edition
This edition includes the full text of Lord of 
the Flies, as well as statements by William 
Golding about the novel, reminiscences of 
Golding by his brother, an appreciation 
by E. M. Forster, and a number of critical 
essays from various points of view.
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Stock up now on his classic, startling, and perennially bestselling portrait of human nature.
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Paper-Over-Board
304 pp./5 1/2” x 8 1/4”
Carton: 40
Humor/Popular Reference
Rights: N00
Publishing History: Original

Previous Book (writing as 
Bunty Cutler): 211 Things a Clever 
Girl Can Do 978-0-399-53441-6 (5/08)
EAN: 9780399536694 51595
On sale May 3, 2011

Th e Gentleman’s Bedside Companion is a bracing 
collection of information, humor, and oddities—
spanning the arts, science, sports, foreign aff airs, 
grooming, and the opposite sex—written in the 
amusingly unique style of humorist Tom Cutler.
Topics include:
• Famous painters and what they died of
• Find your remote control: illustrated
• Useful foreign pick-up lines
• How to grow a dashing mustache
Designed to satisfy those fi nal moments of a real 
man’s day with essential information and amusing 
diversions, Th e Gentleman’s Bedside Companion will 
help every man make his mark on the world with 
manly panache.
Praise for 211 � ings a Bright Boy Can Do:
“Written with an acerbic English wit...a life-skills 
book for every man’s inner child.”
 —The San Francisco Examiner

 MARKETING
• Radio interviews
• Print features and reviews
• Online publicity
• Author video available
• 6-copy solid counter unit with special header 

978-0-399-53684-7 @ $95.70/NCR 
6” w x 8 1/4” h x 7” d

 SALES POINTS
• A fantastically irreverant book from an 

internationally bestselling author 
• Perfect for Father’s Day as well as graduation
• Also available as an e-book

 ALSO AVAILABLE
211 Things a Bright Boy Can Do 
978-0-399-53415-7 
@ $15.95/NCR
211 Things a Clever Girl Can Do 
978-0-399-53441-6 

@ $15.95/NCR

An engaging compendium for the 
modern man from the author of 
211 Th ings a Bright Boy Can Do.

The Gentleman’s 
Bedside Companion
A Compendium of Manly Information for 
the Last Fifteen Minutes of the Day
Tom Cutler

PERIGEE PAPER-OVER-BOARD • MAY 2011

978-0-399-53669-4 • $15.95/NCR

Tom Cutler has written a number of humor books, 
including 211 Th ings a Bright Boy Can Do and 211 Th ings 
a Clever Girl Can Do.
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Trade Paperback
320 pp./5 1/8” x 8”
Carton: 40
Nature
Rights: F25

Publishing History: Perigee Hardcover 
978-0-399-53426-3 (7/10)
EAN: 9780399536700 51500
On sale June 7, 2011

International bestselling author Gavin Pretor-Pinney 
off ers the ultimate read for nature and popular-
science enthusiasts as well as anyone curious about 
how things work. Th e book examines ocean waves, 
light waves, and sound waves, as well as brain waves, 
radio waves, infrared waves, microwaves, shock 
waves, and more, revealing how they form and why 
they are the very heart of the world around us.
Filled with clever graphics, surprising metaphors, 
and a healthy dose of humor, this book is for 
anyone who wonders why hearts beat, snakes slither, 
suspension bridges collapse, butterfl y wings shimmer, 
traffi  c clogs up, and much more. 
“An entertaining take on a very complex subject...
Pretor-Pinney seems to have a gift for tackling the 
intricacies of natural phenomena with a wealth of 
examples, illustrations, and witty writing.”
 —GeekDad

“An eye-popping journey...liberally peppered with 
historical and literary references to tickle the palate 
of discriminating bibliophiles.” —Wall Street Journal

 MARKETING
• Radio interviews
• Print features and reviews
• Online reviews and author interviews
• “New in Paperback” mentions

 SALES POINTS
• The hardcover edition received strong 

review coverage
• The Cloudspotter’s Guide enjoyed great media 

attention, was a Booksense bestseller, and was 
named one of the Best Books of the Year by The 
Economist

• Also available as an e-book

 ALSO AVAILABLE
The Cloudspotter’s Guide
978-0-399-53345-7 @ $13.95/NCR

A lively and revealing look at waves—
what they are, how they work, and 
why they hold our fascination—from 
the acclaimed author of 
Th e Cloudspotter’s Guide.

The Wave Watcher’s Companion
Ocean Waves, Stadium Waves, and All the 
Rest of Life’s Undulations
Gavin Pretor-Pinney

PERIGEE TRADE PAPERBACK • JUNE 2011

978-0-399-53670-0 • $15.00/$18.50 Can.

Gavin Pretor-Pinney is co-founder of Th e Idler magazine 
in England. A former science nerd and graduate of Oxford 
University, his writing has appeared in Th e Telegraph, 
Th e Evening Standard, and other publications in England. 
He lives in London. Author website: 
cloudappreciationsociety.org
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Trade Paperback
256 pp./5 1/2” x 8 1/4”
Carton: 36
Science/Psychology
Rights: W00

Publishing History: Original
EAN: 9780399536632 51500
On sale June 7, 2011

What can the lowly laboratory rat tell us about 
being human? To behavioral neuroscientist 
Kelly Lambert, a whole lot. Her 25-year career 
conducting experiments that involve rats has led 
her to a somewhat surprising conclusion: through 
their adaptive life strategies, these unassuming and 
sometimes even reviled little rodents demonstrate 
the central secrets of how humans can lead successful 
lives. Generous with fascinating fi ndings and quirky 
observations, and informed by the passion of a 
researcher at the top of her game, this engaging book 
sheds new light on lab rats—and ourselves.

 MARKETING
• East Coast media and in-store author appearances
• National television interviews
• NPR interviews
• Print features and reviews
• Online reviews and author interviews

 SALES POINTS
• Will appeal to readers of science as well as pop 

psychology and quirky non� ction
• Lambert is very promotable and well connected in 

her � eld
• For readers of Why Beautiful People Have 

More Daughters and The Curious World of Bugs
• Also available as an e-book

What we can learn about the world—
and ourselves—from the unsung, 
endearing and endlessly enterprising 
lab rat. 

The Lab Rat Chronicles
A Neuroscientist Reveals Life Lessons from the 
Planet’s Most Successful Mammals
Kelly Lambert, PhD

PERIGEE TRADE PAPERBACK • JUNE 2011

978-0-399-53663-2 • $15.00/$18.50 Can.

Kelly Lambert, Ph.D., is Chair of Psychology at 
Randolph-Macon College and the author of Lifting 
Depression, as well as academic texts. She has been 
published widely in Nature, Scientifi c American, 
Behavioral Neuroscience, and other scientifi c publications. 
Her “smart rats” research has been featured on ABC’s 
World News Tonight and other media. She lives with her 
husband and two daughters in Mechanicsville, Virginia. 
Author website: kellylambert.com
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Trade Paperback
224 pp./4 1/2” x 8”
Carton: 48
Reference
Rights: W00

Publishing History: Original
Previous Book: Sorry, Wrong Answer 
978-0-399-53586-4 (6/10)
EAN: 9780399536724 51295
On sale June 7, 2011

“Ever since Adam assigned names to all living things, 
we humans have had a passion to label everything. 
But thousands of bright, colorful, and useful 
words languish in the shadows of our monumental 
English language. No longer. Rod Evans gathers 
many of these forgotten and neglected gems and 
displays them in the showcase of Th ingamajigs and 
Whatchamacallits.” —Richard Lederer, 
 author of The Gift of Age

Th is lively reference contains words for 
whatchamacallits, doohickeys, and thingamajigs, 
arranged by subject, including: 
• Philtrum: the vertical groove under one’s nose
• Diastema: the gap between teeth
• Agitron: wiggly lines in comic strips indicating 
something is shaking 
• And much more

“Evans enables you to impress your friends by 
proving to them that, yes, English has a word for 
that.”  —*Tyler Hinman, ¢ ve-time winner of the  
 American Crossword Puzzle Tournament

 MARKETING
• Print features and reviews
• Online publicity

 SALES POINTS
• A quirky guide to the names of things readers have 

always been curious about—and some they haven’t
• A fun reference for trivia fans and language buffs
• Also available as an e-book

 ALSO AVAILABLE
Sorry, Wrong Answer 978-0-399-53586-4 @ $11.95/$15.00 Can.
The Artful Nuance 978-0-399-53482-9 @ $13.95/$15.50 Can.
Every Good Boy Deserves Fudge 978-0-399-53351-8 @ 
$10.95/$13.50 Can.

“[An] entertaining dictionary”* of 
unfamiliar words for familiar things.

Thingamajigs and 
Whatchamacallits
Unfamiliar Terms for Familiar Th ings
Rod Evans, Ph.D.

PERIGEE TRADE PAPERBACK • JUNE 2011

978-0-399-53672-4 • $12.95/$16.00 Can.

Rod Evans, Ph.D., a teacher of philosophy at Old Dominion 
in Norfolk, is the author of Every Good Boy Deserves Fudge, 
Th e Artful Nuance, and Sorry, Wrong Answer.
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S U G G E S T E D  O R D E R

Trade Paperback
304 pp./5 1/2” x 7 1/2”
Carton: 44
Popular Culture

Rights: W00
Publishing History: Original
EAN: 9780399536717 51295
On sale June 7, 2011

“Life moves pretty fast. If you don’t stop and look 
around once in a while, you could miss it.” 
          —Ferris Bueller

Generation X has been called an alienated, lonely 
generation, but if there’s one thing that brings 
them together, it’s a shared love of the pop culture 
of their childhood. Whatever Happened to Pudding 
Pops? takes a loving look at such iconic events and 
products as:
• After School Specials
• Benji
• Jem and the Holograms
• Trapper Keepers
• And so many more!
Fact-fi lled and fun, this book will bring readers back 
to their childhoods, recalling the sounds, tastes, and 
fads that made them who they are today.

 MARKETING
• National television and radio interviews
• Print features and reviews
• Online advertising
• Online reviews and author interviews
• 6-copy solid counter unit with special header 

978-0-399-53685-4 @ $77.70/$96.00 Can. 
6” w x 8 1/4” h x 7” d

 SALES POINTS
• Reaches out to a largely-ignored group with their 

own nostalgia and memories
• There are approximately 46 million Americans in 

the Generation X age group
• Brings ‘70s and ‘80s pop culture back to life, � lled 

with lively, rich detail, forty black and white photos 
of different entries, and fun facts 

• Also available as an e-book

Before they were Generation X, they 
were Toys-R-Us Kids.

Whatever Happened to 
Pudding Pops?
Th e Lost Toys, Tastes, and Trends of the ‘70s 
and ‘80s
Gael Fashingbauer Cooper and 
Brian Bellmont

PERIGEE TRADE PAPERBACK • JUNE 2011

978-0-399-53671-7 • $12.95/$16.00 Can.

Gael Fashingbauer Cooper is an entertainment editor 
and pop-culture writer for MSNBC.com. 
Brian Bellmont is a former local television anchor and 
national broadcast producer.



Th e Curious Gardener’s Almanac
978-0-399-53377-8

$16.95/NCR

When the � owers are in bloom, and the birds are singing, 
turn to Perigee for the best books for spring.

Bald Coot and Screaming Loon
978-0-399-53686-0
$17.95/$22.50 Can.

Plan Bee
978-0-399-53598-7 
$13.95/$17.50 Can.

Talking Dirt
978-0-399-53565-9
$15.00/$18.50 Can.

*Growing at the Speed of Life
978-0-399-53612-0
$27.00/$33.50 Can.

*Catalogued with Winter 2011
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S U G G E S T E D  O R D E R

Trade Paperback
96 pp./7 1/4” x 5 1/4”
Carton: 156
Humor

Rights: N00
Publishing History: Original
EAN: 9780399536731 51095
On sale June 7, 2011

For those who think all cats are cute, cuddly, 
and sweet as a toothache—think again. In this 
wickedly funny book of cat cartoons, Elia Anie 
illustrates the devious depths to which one particular 
feline can sink.
Praise for Elia Anie’s Evil Penguins:
“Anie channels Th e Far Side with great success.”
 —Ain’t it Cool News

“Anie’s fi endishly warped Evil Penguins should appeal 
to fans of Andy Riley’s Bunny Suicides books.”
 —The Guardian (UK)

 MARKETING
• Promote at San Diego ComicCon and other 

fan conventions
• Print features and reviews
• Online reviews and author interviews
• 6-copy solid counter unit with special header 

978-0-399-53686-1 @ $65.70/NCR 
8 3/4” w x 6” h x 5” d

 SALES POINTS
• Includes 95 hilariously irreverent cartoons
• This is a perfect impulse buy at a low price for fans 

of The Book of Bunny Suicides, Bad Cat, 101 Uses 
for a Dead Cat, and The Far Side

• Also available as an e-book

Th is cartoon cat will melt your heart—
but watch out for those claws.

Evil Cat
A Fluff y Kitty Gets Mean
Elia Anie

PERIGEE TRADE PAPERBACK • JUNE 2011

978-0-399-53673-1 • $10.95/NCR

After studying physics and theatre in college, Elia Anie 
pursued stage acting, playwriting, photography, and video 
production. Her love of travel has taken her as far as the 
Arctic and Antarctica. She recently animated her fi rst short 
fi lm about misbehaving cats. She is also the author of Evil 
Penguins. Author website: twitter.com/EvlCat



*Catalogued with Winter 2011

978-0-399-53555-0
$12.95/NCR

Discover more fascinating origins of the words, 
phrases, and objects we use every day.

978-0-399-53512-3
$13.95/NCR

978-0-399-53609-0
$13.95/$17.50 Can.

978-0-399-53562-8
$12.95/$16.00 Can.

*978-0-399-53637-3
$13.95/$17.50 Can.

978-0-399-53609-0
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Trade Paperback
272 pp./4 1/2” x 8”
Carton: 60
Sports/Trivia

Rights: W00
Publishing History: Original
EAN: 9780399536748 51395
On sale July 5, 2011

Balls are capable of amazing things, yet generally 
they are only subject to scrutiny when something 
goes wrong during a game. Nevertheless, almost any 
major sporting event from around the world has 
spectators wondering—where will the ball go next?
From basketballs to wiffl  e balls to the lesser-known 
sliotar, Th e Secret History of Balls mines the stories 
and lore of sports and recreation to off er insight 
into 60 balls of all shapes, sizes, and materials. It 
explores the joy these spheres bring on playing fi elds, 
stadiums, and arenas around the globe, as well as 
their varied and fascinating histories.

 MARKETING
• National television and radio interviews
• Sports radio interviews
• Print features and reviews
• Online reviews and author interviews

 SALES POINTS
• Features facts, trivia, and stats on 60 different types 

of balls
•  Follows other books in the  “origins” series, such as 

Pop Goes the Weasel, Black Sheep and Lame Ducks, 
and Bubble Gum and Hula Hoops

• A quirky pop reference along the lines of 
The Book of Useless Information and The Curious 
Gardener’s Almanac

• Will appeal to sports fans who pride themselves 
on knowledge of obscure sports facts, as well as 
history enthusiasts

• Also available as an e-book

A quirky, trivia-packed history of the 
unsung heroes of sports—balls!

The Secret History of Balls
Th e Stories Behind the Th ings We Love 
to Catch, Whack, Th row, Kick, Bounce, 
and Bat
Josh Chetwynd

PERIGEE TRADE PAPERBACK • JULY 2011

978-0-399-53674-8 • $13.95/$17.50 Can.

Josh Chetwynd is an award-winning journalist who has 
worked for USA Today and U.S. News & World Report. 
He is a former professional baseball player, co-hosted 
MLB on Five, and has written two books that garnered 
great reviews.



Wreck This Journal
978-0-399-53346-4

$12.95/$16.00 Can.

Bestselling 
interactive journals 

from

KERI SMITH

This Is Not a Book 
978-0-399-53521-5

$12.95/$16.00 Can.

Mess
978-0-399-53600-7

$13.95/$17.50 Can.

How to Be an Explorer 
of the World

978-0-399-53460-7
$14.95/$16.50 Can.

Wreck This Box
(includes Wreck This Journal, 
This Is Not a Book, and Mess)

978-0-399-53655-7
$39.85/NCR

How to Be an Explorer How to Be an Explorer 

Mess

Readers have shown that they love to express 

their creativity a little...destructively. 

To see photos and videos inspired by Keri Smith’s 

books, visit penguin.com/community/kerismith
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S U G G E S T E D  O R D E R

Trade Paperback
176 pp./7 3/8” x 9 1/8”
Carton: 42
Creativity

Rights: W00
Publishing History: Original
EAN: 9780399536755 51395
On sale July 5, 2011

Perfect for kids (and kids at heart) who hate staying 
in the lines and who draw all over notebooks, 
magazines, and newspapers, this book will keep 
budding artists occupied for hours.
Full of monsters, aliens, robots, and hybrid creatures 
begging to be named, the possibilities are endless. 
Is that a third arm or an odd-looking belly button?  
Are those eyes growing from someone’s head or 
abdomen or tongue? Th e book has mini-challenges 
and prompts throughout, including: 
• How many tiny monsters can you fi t on one page?
• Directions for creating a moving monster 
“fl ip book”
• Finish the monster-shaped alphabet
• Design the cover of a monster magazine, fi ll in the 
monster comic strip, and draw the cast of a monster 
TV show
• Absurd equations to help decide how many limbs a 
creature will have
Finish them alone, have a friend help, color them in 
(or not). But no pressure—these creatures already 
have misshapen heads, disproportionate bodies, and 
too many appendages. Guaranteed to either gross out 
mom and dad or inspire them to join the fun—no 
one should be afraid to dive right in!

 MARKETING
• Online publicity
• Print features and reviews

 SALES POINTS
• Prompts readers to draw monsters, aliens, and 

other creatures 
• For fans of Wreck This Journal and doodle books by 

Taro Gomi
• The author’s Punk Rock Etiquette was nominated 

by YALSA as one of the 2009 Popular Paperbacks 
for Young Adults

• Also available as an e-book

An interactive collection of half-
fi nished doodles for imaginations big 
and small.

The Monster Doodle Book
Travis Nichols

PERIGEE TRADE PAPERBACK • JULY 2011

978-0-399-53675-5 • $13.95/$17.50 Can.

Travis Nichols is a writer, artist, and cartoonist living 
in Brooklyn, NY. His comics appeared in Nickelodeon 
Magazine. He is the author of the YA book Punk Rock 
Etiquette, which was awarded a Blue Ribbon by 
Th e Bulletin of the Center for Children’s Books.
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Trade Paperback
128 pp./7 3/8” x 9 1/8”
Carton: 56
Health/Fitness
Rights: E00

Publishing History: Original
Previous Book: Carole Maggio 
Facercise 978-0-399-52783-8 (7/02)
EAN: 9780399536670 51495
On sale July 5, 2011

Carole Maggio’s Facercise® has helped hundreds 
of thousands of people learn the secrets of looking 
younger without surgery. Now, using the most 
advanced face technology,Maggio has devised 
Ultimate Facercise®, a program that is even quicker 
and more effi  cient than the original. In just eight 
minutes, twice a day, these exercises will produce 
dramatic results. 

Praise for Carole Maggio Facercise® :
“[Maggio] is proof enough that with enough time 
and dedication a daily twenty minutes of Facercising 
is a viable alternative to surgery.” —Harpers & Queen

“Bending time’s arrow the other way.” 
 —New York Times

 MARKETING
• Southern California media and in-store 

author appearances
• National television interviews
• Radio interviews
• Print features and reviews
• Online reviews and interviews

 SALES POINTS
• From the leading proponent of the “natural 

facelift,” a scienti� cally-based program that is 
faster than the original Carole Maggio Facercise®

• Maggio’s previous books have sold more than 
238,000 copies in the U.S.

• Maggio commands a large and loyal following of 
readers and consumers of her CDs and DVDs, and 
has a very active website

• The techniques in the book are endorsed by 
numerous medical and dental professionals who 
recommend the programs

• Help for looking more youthful is always 
in demand

• Features all-new exercises and photos
• Also available as an e-book

 ALSO AVAILABLE
Carole Maggio Facercise® 978-0-399-52783-8 @ 

$14.95/$22.00 Can.

From the world-renowned proponent 
of the “natural facelift” comes a 
scientifi cally based program that’s faster 
and easier than ever before. 

Ultimate Facercise®

Th e Complete and Balanced Muscle-Toning 
Program for Renewed Vitality and a More 
Youthful Appearance
Carole Maggio

PERIGEE TRADE PAPERBACK • JULY 2011

978-0-399-53667-0 • $14.95/$18.50 Can.

Carole Maggio has been called the world’s foremost 
authority on facial exercise. She has received wide 
ranging attention from the international press for her 
work, including from the New York Times, Harpers & 
Queen, Town & Country, Elle, and Marie Claire. 
Author website: facercise.com
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S U G G E S T E D  O R D E R

Trade Paperback
256 pp./5 1/2” x 8 1/4”
Carton: 52
Parenting
Rights: W00

Publishing History: Original
EAN: 9780399536779 51400
On sale August 2, 2011

When the authors discovered their uncle’s 1914 
report card, they found that children were graded 
not only on academic subjects but also on behaviors 
and values. In exploring these values, including acts 
of kindness and social responsibility, truthfulness, 
personal habits, thrift and industry, reading for 
pleasure, and manners, this book provides parents 
and teachers with life lessons and action steps that 
will encourage children to recognize and practice 
good habits in the course of everyday living.
“I believe that today, more than ever, Uncle Dan’s 
Report Card can help our busy parents teach the basic 
fundamental behaviors their children need to be 
successful in school and in life.” —Kathleen Sebelius, 
 Health and Human Resources Secretary

“Uncle Dan’s Report Card presents a unique parent-
child partnership that empowers and encourages 
children to take personal responsibility for their own 
behavior.” —Jay Winsten, Ph.D., Associate Dean,  
 Harvard School of Public Health

 MARKETING
• Kansas City media and in-store author appearances
• National television and radio interviews
• Parenting radio interviews
• Print features and reviews
• Online advertising
• Online reviews and author interviews

 SALES POINTS
• The program carries the endorsement of Health 

and Human Resources Secretary Kathleen Sebelius 
and other prominent educators and politicans

• Brings together all of the psychosocial behaviors 
and healthy habits that research has proven to lead 
to school success

• Also available as an e-book

A unique approach to teaching 
children timeless values—inspired by 
the discovery of a 1914 report card. 

Uncle Dan’s Report Card
Helping Our Children to Build Strength of 
Character with Healthy Habits and Values 
for a Lifetime of Success
Barbara C. Unell and Bob Unell

PERIGEE TRADE PAPERBACK • AUGUST 2011

978-0-399-53677-9 • $14.00/$17.50 Can.

Barbara C. Unell, the author of several parenting books, 
is a long-time advocate for good character development in 
children. She is the founder and co-director, with Bob, of 
Back in the Swing USA.  Bob Unell is a co-founder, with 
Barbara, of Twins and Kansas City Parent magazines. Along 
with Barbara, he is a partner in the Daniel L. Brenner 
Family Education Center, providing programs in the areas 
of parenting and character education. 
Author website: uncledansreportcard.org
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S U G G E S T E D  O R D E R

Trade Paperback
208 pp./4 1/2” x 8”
Carton: 56
Reference
Rights: W00

Publishing History: Original
Previous Book: Smart Words 
978-0-399-53464-5 (11/08)
EAN: 9780399536762 51295
On sale August 2, 2011

Americans may all drink the same brand of coff ee 
and shop at the same chain outlets, but the way they 
speak may be the last, great distinguishing feature in 
an increasingly generic culture. In this entertaining, 
accessible guide to regional words and phrases 
readers can fi nd out why New Yorkers have been 
“on line” since before the Internet.
• Oklahoma rain doesn’t involve water—just dust
• In New England, a brat isn’t just an obnoxious 
kid—it’s also a type of sausage
• In Virginia, a come-here isn’t a command—it’s 
a nonnative

 MARKETING
• NPR interviews
• Print features and reviews

• Online reviews and author interviews

 SALES POINTS
• Perfect for casual browsers as well as die-hard 

word nerds who love to discover unusual phrases 
and expressions

• Fills a niche; the direct competition, Dictionary 
of American Regionalisms, retails for $95 and is 
768 pages

• Includes commonly used as well as antiquated 
regionalisms, giving readers a look at the rich 
history of regional speech across the country

• Also available as an e-book

 ALSO AVAILABLE
Smart Words 
978-0-399-53464-5 @ 
$12.00/$13.00 Can.

Ask for a three-way in Cincinnati, and 
you’ll get a bowl of chili.

Wicked Good Words
From Johnnycakes to Jug Handles, a 
Roundup of America’s Regionalisms
Mim Harrison

PERIGEE TRADE PAPERBACK • AUGUST 2011

978-0-399-53676-2 • $12.95/$16.00 Can.

Mim Harrison is the author of Smart Words and the 
founding editor of Levenger Press, the publishing arm of 
the niche retailer Levenger, whose products cater to 
readers. She is the author of the online column Writers 
on Reading. 

A Stonesong Press Book.



123
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Trade Paperback
272 pp./4 1/2” x 8”
Carton: 60
Music/Pop Culture Reference

Rights: W00
Publishing History: Original
EAN: 9780399536793 51395
On sale August 2, 2011

Music instills a fi erce duality. Fans love to listen 
and read about the music they love—and just as 
passionately love to mock music they hate. 
I Love Rock ‘N’ Roll (Except When I Hate It) covers 
both sides, celebrating the music world’s fl ashes 
of genius and cringing at its spectacular failures 
with frequent humorous interjections and lively 
commentary. It also includes enlightening trivia 
about pop music, including such arcane facts and 
factoids as:
• ABBA declined one billion dollars for a reunion 
tour because Bjorn Ulvaeus believed they would 
never sound as good as they did in their heyday
• Th e original title of Michael Jackson’s “Th riller” 
was “Starlight” and about a teenage romance
• Modest Mouse named their band after a line in a 
Virginia Woolf short story
• Nearly every ’90s alt rock band can be traced back 
to the Pixies

 MARKETING
• Paci� c Northwest media and in-store 

author appearances
• National television interviews
• Regional morning radio interviews
• Print features and reviews
• Online advertising
• Online reviews and author interviews

 SALES POINTS
• Covers iconic bands and artists from the 1960s 

through the 2000s and will interest several 
generations of music fans

• Rock ‘n roll is as popular as ever; twenty million 
adults attend rock concerts each year, ten million 
people legally download music regularly, and 
1.5 million people subscribe to Rolling Stone

• For fans of pop culture, trivia, music blogs, and 
readers of Rob Shef� eld’s Talking to Girls About 
Duran Duran and Love Is a Mix Tape

• Also available as an e-book

A smart, witty, voraciously opionated 
guide to rock ‘n’ roll.

I Love Rock ‘N’ Roll 
(Except When I Hate It)
Extremely Important Stuff  About the Songs 
and Bands You Love, Hate, Love to Hate, 
and Hate to Love
Brian Boone

PERIGEE TRADE PAPERBACK • AUGUST 2011

978-0-399-53679-3 • $13.95/$17.50 Can.

Brian Boone is a produced and published playwright. His 
area of expertise is pop culture writing, honed over more 
than fi ve years as a staff  writer and associate editor for the 
Uncle John’s Bathroom Reader series. Brian also 
contributes to pop culture blogs, notably as a staff  writer 
for Th e Retroist (retroist.com). He is the founder of West 
Egg Editing, a professional editing company. 
Author website: lovehatesociety.com
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S U G G E S T E D  O R D E R

Trade Paperback
288 pp./6” x 9”
Carton: 36
Self-Help/Inspiration
Rights: W00
Publishing History: Perigee Trade 
Paperback 978-0-399-52753-1 (4/02)

Previous Book: Do I Look Fat in This? 
978-0-399-53312-9 (3/07)
EAN: 9780399536786 51495
On sale August 2, 2011

When Rhonda Britten was fourteen years old, she 
watched her father kill her mother and then kill 
himself. She spent the next twenty years struggling 
to overcome the horror of that day. In Fearless Living, 
she presents the hard-earned lessons from that time 
in an inspiring and practical guide to help others 
conquer their fears.
Complete with affi  rmations, exercises, and 
step-by-step advice to help chart readers’ progress, 
Fearless Living will help anyone take risks, seize 
opportunities, and nurture self-confi dence.
“Rhonda Britten has risen from the ashes of genuine 
catastrophe...What she has accomplished within 
herself, and now helps others to accomplish as well, 
is nothing short of miraculous.”  
 —Marianne Williamson, New York Times bestselling  
 author of Return to Love and Illuminata

“I have learned a great deal from Fearless Living.”                                        
 —*Dave Pelzer, New York Times 
 bestselling author of A Man Called Dave

 SALES POINTS
• A fresh look for the bestselling book in Rhonda 

Britten’s backlist, with a new foreword by the 
author, updates, and examples throughout

• Rhonda actively promotes the Fearless Living brand, 
most recently with a 50-city Fearless Living tour

• Includes a new discussion group guide
• Also available as an e-book

 ALSO AVAILABLE
Do I Look Fat in This? 978-0-399-53312-9 

@ $14.95/$18.50 Can.
Change Your Life in 30 Days 978-0-399-53069-2 @ 

$14.95/$19.50 Can.
Fearless Loving 978-0-399-52942-9 $14.95/$18.50 Can.

An updated edition of the 
“inspiring, life-saving book”* that has 
changed the lives of countless readers.

Fearless Living (Updated)
Live Without Excuses and 
Love Without Regret
Rhonda Britten

PERIGEE TRADE PAPERBACK • AUGUST 2011

978-0-399-53678-6 • $14.95/$18.50 Can.

Rhonda Britten is the creator of Fearless Living, a 
revolutionary program that provides concrete tools for 
turning losses into victory and problems into opportunity. 
She has appeared on the Oprah Winfrey Show and 
numerous other talk shows. She lives in Los Angeles. 
Author website: fearlessliving.org
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Trade Paperback
608 pp./7 3/8” x 9 1/4”
Carton: 12
Reference

Rights: E00
Publishing History: Revised Reissue 
EAN: 9780735204577 52750
On sale August 2, 2011

Richard Montauk, an administrations insider and 
lawyer, demystifi es the law school application process 
and provides the tools to ace every step along the 
way. Based on (and including) exclusive interviews 
with admissions offi  cers, Montauk delivers a candid 
view of what leading law schools look for in an 
applicant. He also gives applicants solid advice on 
developing marketing strategies, writing winning 
essays, maximizing fi nancial aid, and updating 
credentials to better match that ideal profi le.
“Montauk hits the nail on the head.”
 —Theresa J. Bryant, Executive Director, 
 Yale Law School

“Comprehensive, analytical, and insightful. 
Absolutely must reading for anyone applying to law 
school.”  —Faye Deal, Associate Dean for Admissions  
 and Financial Aid, Stanford Law School

 SALES POINTS
• 5th edition includes new interviews with admissions 

advisors and revised school rankings
• The only book that reveals what and how 

administrations of� cers think
• Solid endorsements from many top law-school 

educators, deans, and directors
• Montauk is also the author of How to Get Into the 

Top MBA Programs and How to Get Into the Top 
Colleges, both from Prentice Hall Press

 ALSO AVAILABLE
How to Get into the Top MBA Programs, 5th Edition 

978-0-7352-0450-8 @ $30.00/$37.50 Can.
How to Get into the Top Colleges, 3rd Edition

978-0-7352-0442-3 @ $27.50/$34.50 Can.

Th e 5th edition of the most 
authoritative guide for law students—
now completely revised and updated.

How to Get into the Top 
Law Schools
Fifth Edition
Richard Montauk, J.D.

PRENTICE HALL PRESS TRADE PAPERBACK • AUGUST 2011

978-0-7352-0457-7 • $27.50/$34.50 Can.

Richard Montauk, J.D., is a former corporate lawyer, 
and founder and president of Degree of Diff erence, a fi rm 
specializing in the admissions process. He divides his time 
between Boston and London.
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978-1-55788-564-7 • $21.95/$27.50 Can.

978-1-55788-567-8 • $21.95/$27.50 Can.

978-1-55788-568-5 • $21.95/$27.50 Can.

HPBOOKS TRADE PAPERBACKS

MAY 2011

Trade Paperback
192 pp./8 1/2” x 10 7/8”
Carton: 21
Automotive

Rights: W00
Publishing History: Original
EAN: 9781557885647 52195
On sale May 3, 2011

Classic Camaro
Repair, Restoration & Upgrades
Ron Sessions
A step-by-step guide on how to keep a 1967-1981 Camaro in show-quality condition. It 
includes more than 25 fully illustrated how-to projects on repairs, maintenance, upgrades, and 
minor restoration.
 SALES POINTS
• An easy-to-use guide on the most common Camaro restoration and repair areas
• Includes 600 black and white illustrations
• Also available as an e-book

JULY 2011

Trade Paperback
192 pp./8 1/2” x 10 7/8”
Carton: 21
Automotive

Rights: W00
Publishing History: Original
EAN: 9781557885678 52195
On sale July 5, 2011

Chevy LS Engine Buildups
From the editors of Super Chevy, Chevy High Performance and GM 
High-Tech Performance magazines
A compilation of 50 performance articles from the editors of Super Chevy, Chevy High 
Performance, and GM High-Tech Performance magazines on how to build maximum power and 
performance on the Chevy LS family of small-block engines.
 SALES POINTS
• Super Chevy, Chevy High Performance, and GM High-Tech Performance magazines have a 

combined readership of 3 million subscribers
• Also available as an e-book

JUNE 2011

Trade Paperback
192 pp./8 1/2” x 10 7/8”
Carton: 21
Automotive

Rights: W00
Publishing History: Original
EAN: 9781557885685 52195
June 7, 2011

The Electric Vehicle Conversion Handbook 
Mark Warner

A guide on how to convert any gas- or diesel-powered vehicle to electric power. Includes 
ownership advantages, basic EV operation, subsystems, components, basic EV operation, 
project vehicles, and conversion kits.
 SALES POINTS
• Electric vehicle sales have increased every year for the past 5 years; every major car manufac-

turer has an electric vehicle for sale or in development
• New technology, kits and components make EV conversion relatively inexpensive and easy 
• Also available as an e-book




